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Precision Underwriting Pty Ltd ABN 67 617 807 333 (AFSL 511917) is committed to having a consumer 
centric approach to the development and distribution of our Retail Insurance products (as per the 
General Insurance Code of Practice 2020 (as updated 1 October 2023). 
This policy outlines Precision Underwriting Pty Ltd’s (“Precision”, “We”, “Our”) approach to the 
development and distribution of Retail Insurance Products (as per the General Insurance Code of 
Practice definition) for appropriate target markets.  
This Policy applies to Retail Insurance products only. 

Our Regulatory Framework 
Precision Underwriting Pty Ltd (“Precision”) is an Australian Financial Services Licensee and acts as an 
underwriting agency. Where authorised, Precision acts as agent for insurers (including certain 
underwriter’s at Lloyds) under binding authority agreements, Precision also arranges insurance in the 
open market where authorised by the relevant insurer and consistent with our AFS licence permissions. 
This section applies to Retail Insurance products that Precision develops and/or distributes (including 
retail products issued under binding authority arrangements). 
In developing and distributing Retail Insurance products, Precision complies with (to the extent 
applicable): 

• Part 7.8A (Design and Distribution Obligations) of the Corporations Act 2001 (Cth); 
• Our general obligations as an Australian Financial Services Licensee including under section 

912A of the Corporations Act; 
• The General Insurance Code of Practice; and 
• Applicable binding authority agreements and insurer governance requirements. 

For Retail Insurance products, a Target Market Determination (TMD) is prepared and made available in 
accordance with section 7.8A of the Corporations Act. Where the insurer is the product issuer, Precision 
prepares and maintains the TMD on the issuer’s behalf to the extent authorised, and implements 
distribution controls and monitoring arrangements consistent with the issuer’s product governance 
requirements. 

Product Development 
When developing new Retail Insurance products or reviewing existing products, we may: 

• Identify the class of consumers for whom the product is likely to be appropriate; 
• Consider the likely objectives, financial situation and needs of those consumers, including 

customers experiencing vulnerability; 
• Ensure product features, exclusions and limitations are appropriate and clearly described; 
• Analyse relevant internal and external data including claims experience, complaints, cancellation 

trends and distributor feedback; 
• Ensure personnel involved in product development possess appropriate experience, 

competence and authority including compliance input where appropriate; 
• Prepare a Target Market Determination (TMD) describing the intended target market, distribution 

conditions and review triggers; 
• Establish review periods and monitoring mechanisms for ongoing assessment. 
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We design products to provide value and to assist customers in protecting against unexpected insured 
losses, including understanding their changing needs, having regard to the insurer’s risk appetite and 
applicable regulatory requirements.  

Product Distribution 
We distribute Retail Insurance products through approved distribution channels, which may include: 

• Licensed insurance brokers; 
• Approved referral partners; and 
• Direct or electronic distribution platforms. 

Our distribution framework may include: 

• Clearly defined distribution conditions in the relevant TMD; 
• Requiring distributors to take reasonable steps to distribute products consistently with the TMD; 
• Monitoring distribution practices and significant dealings reporting; 
• Reviewing complaints and feedback to distribution; 
• Training and guidance for staff in distribution activities. 

We take reasonable steps to ensure that our distribution arrangements are reasonably likely to result in 
products reaching consumers within the identified target market. 

Monitoring and Review 
We maintain governance arrangements covering the product lifecycle. 
This may include: 

• Periodic product performance reviews; 
• Monitoring claims loss ratios and claims outcomes; 
• Reviewing complaints trends and customer feedback; 
• Monitoring significant dealings reporting 
• Reviewing TMD triggers and review dates; 
• Escalation and remediation processes where concerns arise; 
• Internal compliance oversight and Responsible Manager review. 

Where monitoring identifies that a product may no longer align with the intended target market, we may: 

• Amend policy terms or benefits; 
• Modify the policy wording; 
• Update the TMD; 
• Modify distribution arrangements; or 
• Withdraw the product from the market.  

Commitment to Customer Outcomes 
Precision is committed to designing and distributing Retail Insurance products in a manner that is: 

• Clear, transparent and fair; 
• Consistent with the likely needs and objectives of the target market; 
• Supported by appropriate governance, oversight and review; and  
• Aligned with our legal and Code obligations. 
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